Black Girl Vitamins — Customer Intelligence & Strategic
Brief

1. BRAND OVERVIEW

Positioning: "Vitamins That Make You A Priority" / "Bridging the Health Gap." BGV is a
Chicago-based, Black-owned supplement brand built on a single premise: mainstream vitamin
brands were formulated for a default body that isn't a Black woman's. They anchor everything in
disparity data — Vitamin D deficiency affecting 82% of Black women in the USA, plus
iron/anemia and B12 as the three most common deficiencies observed among Black women.
Black Girl VitaminsBlack Girl Vitamin

Scale & proof: Over 200,000 women reached (site now claims "one million customers"), 4.9/5
site rating, third-party tested. Real credibility assets: a named medical advisory board of Black
physicians (Dr. Bryanne Standifer-Barrett, Dr. C. Nicole Swiner, Dr. Chinyere Okpaleke, Dr.
Joy'el Ballard), a $100,000 scholarship fund for Black women in healthcare, and sponsorships of
Howard Women's Basketball, the Atlanta Dream, and the 40+ Double Dutch Club. aol + 2

Product architecture: Deficiency line (D3, Iron, B12), Beauty (Collagen $36.99, HSN $25),
Hormonal (Meno-Chill $34.99, Peri Meno-Chill, PCOS Relief $38, Inositol), Gut (Probiotics
$26.99, Sea Moss, Fiber), Intimate (Her Balance vaginal probiotic $30), Sleep/Mood (Dream
Girl, Calm Girl). Bundles $45-%$65. AOV sits in the $30—-65 range with subscription —
squarely in the women's health sub-category where CAC runs $50-$90 and LTV $300-$500.

Foundry CRO

Brand colors: Deep purple/violet is the dominant equity color (the @ shows up organically in
customer UGC — a strong signal), paired with white, gold/amber accents, and warm
melanin-toned photography. Product bottles use bright, candy-forward color-coding per SKU.

Voice: Big-sister, church-basement-honest, culturally fluent. "No More Suffering in Silence."
"Black girl magic in a bottle."

2. COMPETITIVE LANDSCAPE (5)

Competitor Positioning Their Wedge Their Gap vs. BGV


https://blackgirlvitamins.co/pages/energy-bundle
https://blackgirlvitamins.co/pages/energy-bundle
https://blackgirlvitamins.co/pages/energy-bundle-iron
https://lite.aol.com/sports/other/story/0022/20250804/9506048.htm
https://foundrycro.com/blog/dtc-supplements-marketing-benchmarks-2026/
https://foundrycro.com/blog/dtc-supplements-marketing-benchmarks-2026/

Ritual

HUM

Nutrition

Perelel

Problk
Health

Golde

Traceability & minimalism.
$250M+ 2024 retail sales,
2M+ lifetime customers,
~70% gross margins
Eoundry CRO

Beauty and wellness —
targeted solutions for skin,
hair, digestion, stress, with
a colorful playful approach
Pronto

Life-stage specialization.
Vitamin options for all
stages of pregnancy
including fertility, plus
general wellness —
probiotics, stress support,
iron Fortune

Direct cultural competitor.
Black doctor-owned vitamin
company curated by Dr.
Karleena, an MD with 15
years of experience
SHOPPE BLACK

Superfood latte blends —
turmeric, cacao, matcha —
that aid digestion, promote
glowing skin, and provide
an energy boost Healthline

Visible supply
chain —
customers trace
every ingredient to
its source Pronto

Fun,
Sephora-shelf
beauty aesthetic

Trimester-specific
packs,
MD-founded

Physician-as-foun
der authority

Aspirational
Black-owned
lifestyle aesthetic,
retail presence

Clinical, cold, aggressively
neutral. Zero cultural
specificity. Speaks to
"women," not these women

Beauty-first, health-second.
No deficiency/disparity
narrative

Premium price,
fertility/motherhood-narrow,
culturally generic

Far smaller distribution,
weaker brand/community
engine

Food/ritual product, not
clinical supplementation.
Different job-to-be-done

The white space in one line: Everybody is either clinical but culturally blind (Ritual, Perelel) or
culturally fluent but clinically soft (Golde). BGV is the only one credibly holding both — and their
ads under-leverage the clinical half.

3. TARGET AUDIENCE

Demographics


https://foundrycro.com/blog/dtc-supplements-marketing-benchmarks-2026/
https://foundrycro.com/blog/dtc-supplements-marketing-benchmarks-2026/
https://blog.prontous.com/trending-supplement-dtc-brands/
https://blog.prontous.com/trending-supplement-dtc-brands/
https://blog.prontous.com/trending-supplement-dtc-brands/
https://www.fortune.com/article/best-vitamin-subscriptions/
https://shoppeblack.us/black-owned-wellness-brands/
https://shoppeblack.us/black-owned-wellness-brands/
https://www.healthline.com/health/black-owned-wellness-brands

e Core: Black women 35-65. Two clear clusters: 28-42 (energy, hair, PCOS, gut,
prenatal) and 45-65 (menopause, joints, bone density, D3 labs). The 45+ cluster is the
higher-LTV, lower-competition segment.

e Working mothers, caregivers, business owners. Many hold multiple roles simultaneously
— a customer describes herself verbatim as a full time employee, business owner and a
single mom working six to seven days a week over the age of 50. Black Girl Vitamins
Income: $45K-$120K. Price-sensitive but will pay a premium for cultural alignment.
Heavy TikTok + Facebook usage; Amazon and Walmart as cross-shopping channels.

Psychographics

e Culturally loyal buyers — will actively seek Black-owned, and feel personal betrayal
when it fails them.
Faith-adjacent, community-oriented, word-of-mouth driven.
Wellness-curious but skeptical of "wellness culture" that doesn't include them.
Self-advocating out of necessity: 55% of Black Americans report negative experiences
with doctors, including having to speak up to get proper care and feeling their pain
wasn't taken seriously, and 58% of Black women say the health care system was
designed to hold Black people back. Pew Research CenterPew Research Center

Most Common Worries

1. "Is this exhaustion normal, or is something actually wrong with me?" — chronic
fatigue that sleep doesn't fix.

2. "My doctor isn't listening." 34% of Black women say their women's health concerns or
symptoms were not taken seriously by providers. Pew Research Center

3. Aging into disease she's watched relatives get — BGV's own site cites 59% of Black
women 20+ living with some form of cardiovascular disease and up to 80% developing
fibroids by their late 40s. blackgirlvitamins

4. KEY CHALLENGES / PAIN POINTS (3, with 3 each)

Challenge 1 — Unexplained, Sleep-Proof Fatigue

1. Tiredness that persists regardless of rest: "l would be so sluggish coming into work or
throughout the day no matter how many hours of sleep | got the night before" Black Girl
Vitamins

2. Undiagnosed deficiency — she's low on D3/iron/B12 and has never been tested for it

3. Pushing through anyway because too many people depend on her

Challenge 2 — Being Medically Dismissed

1. Symptoms attributed to stress or "nerves": "your concerns downplayed and not taken
into consideration" Sage Journals


https://blackgirlvitamins.co/pages/energy-bundle
https://www.pewresearch.org/race-and-ethnicity/2024/06/15/black-americans-and-mistrust-of-the-u-s-health-care-system-and-medical-research/
https://www.pewresearch.org/science/2022/04/07/black-americans-views-about-health-disparities-experiences-with-health-care/
https://blackgirlvitamins.co/
https://blackgirlvitamins.co/pages/energy-bundle-new1
https://blackgirlvitamins.co/pages/energy-bundle-new1
https://journals.sagepub.com/doi/full/10.1177/08445621241247865

2.
3.

Learning to distrust her own body: "it kind of made me distrust my guts" Sage Journals
Preventive care never offered — one woman didn't learn about routine colonoscopy
screening until a white woman her age recommended the test Word In Black

Challenge 3 — Early, Under-Supported Menopause

1.

It arrives sooner — BGV cites 8.5 months earlier on average for Black women
blackgirlvitamins

Symptoms dismissed rather than treated: "She is a really nice lady, but I'm not there for
that — | need help" Word In Black

HRT fear/ineligibility, driving demand for BGV's non-hormonal formula that lets you avoid
the risks associated with hormone replacement therapy Black Girl Vitamins

5. TOP 3 FRUSTRATIONS

1.

Generic vitamins that don't move her numbers. She's taken the drugstore multi for
years and nothing changed — the reframe she buys into is dosing formulated for
melanin-rich skin.

Fulfillment failures. This is BGV's single biggest reputational leak: "I placed an order on
Feb 22nd and still haven't received my order... My tracking number showed my order
was waiting and hadn't been shipped out", and "an automated response that does not
address my issue". Better Business BureauTrustpilot

Feeling invisible in the wellness category. Every ad she scrolls features a body that
isn't hers, a symptom timeline that isn't hers.

6. SHORT-TERM DESIRES (3)

1.

2.

Energy inside days, not months — "After a week, | have felt less lethargic and
sluggish. | don't feel as tired and have energy to get through my day" Black Girl Vitamins
Sleep through the night without waking soaked — "l haven't been as tired and that |
sleep better at night" Black Girl Vitamins

Visible hair/nail growth — "My hair is growing and not falling out as much" Walmart

7. LONG-TERM ASPIRATIONS (3)

1.

Bloodwork that finally reads normal — "my vitamin D levels had increased
significantly. They were barely in range last time they were checked, but now | am good
to go!" Black Girl Vitamins

Aging strong, not shrinking — back to the gym, back on the court, mobile at 60+
Breaking the family health pattern — not repeating what happened to her mother and
aunties



https://journals.sagepub.com/doi/full/10.1177/08445621241247865
https://wordinblack.com/2024/07/why-black-women-need-black-doctors/
https://blackgirlvitamins.co/
https://blackgirlvitamins.co/
https://wordinblack.com/2024/07/why-black-women-need-black-doctors/
https://blackgirlvitamins.co/products/meno-chill
https://www.bbb.org/us/il/chicago/profile/vitamins-and-supplements/black-girl-vitamins-0654-1000050184/customer-reviews
https://www.trustpilot.com/review/blackgirlvitamins.co
https://blackgirlvitamins.co/products/d3-sugar-free
https://blackgirlvitamins.co/products/d3-sugar-free
https://www.walmart.com/reviews/product/17924417984
https://blackgirlvitamins.co/pages/energy-bundle-new1

8. KEY EMOTIONAL DRIVERS (3)

1. Permission to matter. Their best testimonial is literally this: "I'm a mama. I'm a wife.
And I'm STILL putting me first." blackqirlvitamins

2. Being seen and believed. After being "so marginalized we are not listened to, we're not
taken seriously", a brand naming her exact experience does enormous emotional work.
nih

3. Communal pride. She's not just buying a vitamin — she's voting for a Black-owned
company.

9. VERBATIM QUOTE BANK (Ad-Ready)

Fatigue — energy

e "Just received them today and immediately took one. After 30-45 minutes, energy kicked
in. I am usually so tired throughout the day." Black Girl Vitamins

o "l felt exhausted with body aches! Now, I'm back in the gym and feeling recharged."
Black Girl Vitamins

e "EVERYTHING IT CLAIMS IS TRUE! The advertisement said more energy and |
thought, hmmm, | definitely need more of that!" Black Girl Vitamins

Pain / mobility

e "l normally would have to hold on to something each time | get up, but | can't believe 3
days after using it | felt the difference, the pain in my knee was going away" Black Girl
Vitamins

Beauty

e "My hair and nails are strong and growing" Walmart
e "It does wonders for my hair and nail and for my body" Walmart

Cultural pride

e "black girl magic in a bottle!" Black Girl Vitamins
e "The products for us Women of Color really does work" Better Business Bureau

Lab validation

e "| got my latest lab report... my vitamin D levels had increased significantly" Black Girl
Vitamins



https://blackgirlvitamins.co/
https://pmc.ncbi.nlm.nih.gov/articles/PMC8893054/table/Tab3
https://pmc.ncbi.nlm.nih.gov/articles/PMC8893054/table/Tab3
https://blackgirlvitamins.co/pages/energy-bundle
https://blackgirlvitamins.co/pages/energy-bundle
https://blackgirlvitamins.co/pages/energy-bundle
https://blackgirlvitamins.co/pages/energy-bundle
https://blackgirlvitamins.co/products/d3-sugar-free
https://blackgirlvitamins.co/products/d3-sugar-free
https://www.walmart.com/reviews/product/17924417984
https://www.walmart.com/reviews/product/18048507398
https://blackgirlvitamins.co/pages/energy-bundle
https://www.bbb.org/us/il/chicago/profile/vitamins-and-supplements/black-girl-vitamins-0654-1000050184/customer-reviews
https://blackgirlvitamins.co/pages/energy-bundle-new1
https://blackgirlvitamins.co/pages/energy-bundle-new1

10. HESITATIONS BEFORE BUYING (5)

1. Sugar content. Sharpest critique on record: "This product is so full of sugar and
chemicals that it should not be called a vitamin." Note they already built a sugar-free D3
in response — and customers are asking for more: "please make all the vitamins sugar
free". TrustpilotBlack Girl Vitamins

2. Price vs. Amazon. "l like it cause it's tasteless but | believe your prices are too high for it
so from now on, I'll go to Amazon." Walmart

3. Subscription distrust. "They signed me up for a subscription and said | did it, | know for
a fact | didn't" — a serious conversion tax on the offer. Better Business Bureau

4. Fill-level / value optics. "Jug half empty the company could've filled up majority of jug
for $49 after tax and shipment" — a settling problem being read as a shorting problem.
Walmart

5. Skepticism it's just marketing. Some question whether "for Black women" is
formulation or positioning.

11. OUTCOMES THEY REPORT (BGV's own review analysis)

89.9% reported reduced joint discomfort with Collagen Powder; 93.2% experienced reduced
bloating and gas with Probiotics; 90% reported deeper, better sleep with Magnesium; 82%
experienced reduced stress and anxiety with Magnesium. On menopause: 78% of women
reported a significant reduction in menopause symptoms within their first bottle of Meno-Chill,
with an average rating of 4.22 out of 5 across over 5,000 reviews, and many noticing changes
within 2—3 weeks. blackqirlvitaminsBlack Girl Vitamins

Speed-to-result is the strongest asset in the entire dataset — 3 days (D3), 30—45 minutes
(energy), 2—-3 weeks (menopause).

12. WHY THEY BUY / WHY THEY DON'T

Buy: (1) A specific symptom finally got named for them — early menopause, PCOS, D3
deficiency. (2) Cultural alignment + community proof (TikTok UGC is doing heavy lifting). (3)
Doctor-adjacent trust via the named Black medical board. (4) Gummy format = adherence; she's
failed at horse pills before.

Don't buy: (1) Fulfillment horror stories surfacing in search — BBB flags a "Pattern of
Complaints" and they're not BBB accredited. (2) Sugar objection from health-literate buyers. (3)
Amazon price arbitrage cannibalizing DTC. (4) Subscription fear. (5) Efficacy variance — "Meno
Chill has no effect on hot flashes" exists alongside the 78% stat. Better Business
BureauTrustpilot



https://www.trustpilot.com/review/blackgirlvitamins.co
https://blackgirlvitamins.co/products/d3-sugar-free
https://www.walmart.com/reviews/product/18048507398
https://www.bbb.org/us/il/chicago/profile/vitamins-and-supplements/black-girl-vitamins-0654-1000050184
https://www.walmart.com/reviews/product/18048507398
https://www.walmart.com/reviews/product/18048507398
https://blackgirlvitamins.co/
https://blackgirlvitamins.co/blogs/blog/customer-reported-improvements-in-menopause-symptoms-with-meno-chill-hot-flashes-sleep-and-mood
https://www.bbb.org/us/il/chicago/profile/vitamins-and-supplements/black-girl-vitamins-0654-1000050184
https://www.bbb.org/us/il/chicago/profile/vitamins-and-supplements/black-girl-vitamins-0654-1000050184
https://www.trustpilot.com/review/blackgirlvitamins.co

Other relevant: They fumble a legitimately strong differentiator — the clinical proof (third-party
testing, physician board, percentage outcomes) is buried below the fold while the ads lead with
identity. Identity gets the click; proof gets the purchase.

13. THREE STATIC AD WEDGES

WEDGE 1 — "The Number Your Doctor Never Checked"

The gap: Ritual sells traceability. Perelel sells life stage. Nobody sells diagnostic validation —
proof that the pill moved a measurable number. Meanwhile BGV's own customers
spontaneously post lab results.

Why it wins: It converts identity marketing into clinical marketing without losing the culture. It
also weaponizes medical dismissal productively — instead of "your doctor ignored you," it's
"here's the number to go ask for." That's empowerment, not grievance, and it's FTC-safer than
symptom claims.

Static execution: Split-frame lab report — "BEFORE: 18 ng/mL (LOW)" vs. "AFTER: 47
ng/mL." Headline: "82% of Black women are deficient in Vitamin D. Nobody told her
either." Sub: "Ask for the 25-hydroxy test. Then ask why nobody offered." Deep purple, clinical
white, one gold data callout. Zero smiling stock photography — the document is the creative.

WEDGE 2 — "8.5 Months Early"

The gap: The menopause category (Bonafide, Versalie, Perelel, Ritual) is built around an
average white woman's timeline starting at 51. A 42-year-old Black woman with night sweats is
told she's too young. BGV already owns the stat — 8.5 months earlier on average — and
already built the SKU (Peri Meno-Chill) but doesn't lead with the age injustice. blackgirlvitamins

Why it wins: It's a category-entry-point steal. It reframes "am | crazy?" into "you're early, and
that's documented." It captures a woman 5-10 years before competitors even bid on her, at a
lower CPM, and locks a subscription with a decade-long lifecycle.

Static execution: Timeline graphic. Two horizontal bars. Top: "What the pamphlet says: 51."
Bottom, shifted left and highlighted: "What's actually happening to you: 43." Headline: "You're
not too young. You're right on time — for us." Footer badge: Non-hormonal. Formulated with
4 Black physicians.

WEDGE 3 — "The 6-to-7-Day Woman™


https://blackgirlvitamins.co/

The gap: Every competitor's ad model is at rest — soft light, a linen robe, a slow morning. That
woman does not exist for this customer, and the aspiration gap reads as exclusion. But her own
reviews describe a woman working six to seven days a week over the age of 50 who wants to
get back in the gym, not into a robe. Black Girl Vitamins

Why it wins: It's the highest-scroll-stopping wedge because it's visually opposite to everything
else in the feed. It also converts BGV's genuine speed-of-result proof (3 days, 30—45 minutes)
into the exact promise an over-extended woman needs — she can't wait 90 days. And it makes
the tagline literal: taking a vitamin is the smallest possible act of putting herself first.

Static execution: Real-life texture — scrubs, a work badge, a car dashboard at 6am, the bottle
in a cupholder. Headline: "Full-time job. Her own business. Somebody's mama. Six days a
week.” Sub: "She's not tired because she's lazy. She's tired because she's deficient." Corner
stamp: "Felt it in 3 days." Direct quote as the ad body: "l felt exhausted with body aches! Now,
I'm back in the gym and feeling recharged." Black Girl Vitamins

One strategic flag before you build: their fulfillment/subscription complaints are aggressive
enough that any scaled Meta spend will drive branded search into a BBB profile flagging a
pattern of complaints. I'd recommend a hard "no auto-subscription, cancel anytime, ships in 48
hrs" trust bar baked into every static — it's a conversion lever, not just PR cleanup.
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